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Social	
  Agenda	
  

•  What	
  social	
  sites	
  should	
  you	
  be	
  on?	
  
•  Using	
  social	
  to	
  build	
  your	
  brand	
  
•  Social	
  ads	
  &	
  beyond	
  





Naviga&ng	
  the	
  Social	
  Landscape	
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Before	
  you	
  create	
  your	
  plan,	
  know	
  
who	
  your	
  customers	
  are	
  





ü Choose	
  to	
  be	
  ac&ve	
  on	
  the	
  social	
  profiles	
  your	
  
customers	
  are	
  frequen&ng	
  

ü Create	
  a	
  plan	
  to	
  update	
  the	
  social	
  profiles	
  
your	
  team	
  can	
  handle	
  

ü Use	
  social	
  management	
  tools	
  to	
  help	
  extend	
  
your	
  team	
  

Where	
  will	
  you	
  focus	
  your	
  a>en&on?	
  







At	
  a	
  minimum…	
  

ü Remain	
  visible	
  
ü Communicate	
  with	
  your	
  
audience	
  

ü Change	
  up	
  your	
  message	
  for	
  
different	
  profiles	
  

ü Share	
  relevant	
  ar&cles	
  &	
  
images	
  from	
  other	
  
companies	
  &	
  profiles	
  



Get	
  their	
  a>en&on 	
  	
  



Get	
  their	
  a>en&on 	
  	
  

ü Post	
  images,	
  ar&cles	
  &	
  blog	
  posts	
  that	
  will	
  relate	
  to	
  
your	
  audience	
  and	
  catch	
  their	
  aOen&on	
  

ü Create	
  content	
  specifically	
  to	
  push	
  out	
  into	
  social	
  
media:	
  videos,	
  info	
  graphs,	
  blog	
  posts,	
  etc.	
  

ü Create	
  interac&ons	
  by	
  asking	
  ques&ons,	
  having	
  
contests	
  &	
  sharing	
  posts	
  others	
  want	
  to	
  share	
  

ü Set	
  your	
  site	
  up	
  properly	
  using	
  TwiOer	
  Cards	
  &	
  
Facebook	
  Open	
  Graph	
  for	
  the	
  best	
  execu&on	
  when	
  
sharing	
  links	
  from	
  your	
  own	
  sites	
  





Update	
  Your	
  Pages	
  &	
  Make	
  them	
  Pop	
  





Know	
  where	
  you	
  began	
  &	
  establish	
  a	
  
goal	
  to	
  work	
  towards	
  

ü Set	
  a	
  baseline	
  –	
  where	
  are	
  you	
  star&ng?	
  

ü Track	
  your	
  progress	
  –	
  Use	
  analy&cs	
  programs	
  and	
  
social	
  repor&ng	
  to	
  track	
  likes,	
  follows	
  and	
  
engagement	
  metrics	
  on	
  your	
  social	
  profiles	
  as	
  well	
  as	
  
visits	
  and	
  conversions	
  on	
  site	
  

ü Don’t	
  expect	
  social	
  to	
  be	
  an	
  acquisi&on	
  tool,	
  though	
  
that	
  doesn’t	
  mean	
  it	
  can’t	
  be	
  



Extra	
  Credit	
  –	
  Paid	
  Social	
  Ads	
  

Promoted	
  posts,	
  lookalike	
  audiences,	
  sponsored	
  
stories	
  
Sponsored	
  Video	
  &	
  Text	
  ads	
  
	
  

Promoted	
  tweets	
  &	
  accounts	
  
	
  
	
  

Sponsored	
  photos	
  &	
  videos	
  
	
  
Text,	
  Video	
  &	
  Image	
  Ads	
  

Currently	
  ads	
  are	
  available	
  nearly	
  everywhere	
  



Boosted	
  Facebook	
  Posts	
  for	
  Engagement	
  



Promote	
  Your	
  Facebook	
  Page	
  for	
  
Likes	
  



Facebook	
  Ads	
  for	
  Acquisi&on	
  &	
  Visibility	
  



Key	
  Takeaways	
  

ü Know	
  why	
  you	
  are	
  on	
  social	
  &	
  plan	
  
accordingly	
  

ü Don’t	
  create	
  profiles	
  if	
  you	
  can’t	
  properly	
  
manage	
  them	
  

ü Update	
  	
  your	
  profiles	
  regularly	
  &	
  interact	
  with	
  
your	
  customers	
  

ü Use	
  social	
  ads	
  to	
  increase	
  your	
  reach	
  &	
  gain	
  
new	
  followers	
  


