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Why we use videos for marketing

® Create a brand experience — video is a
versatile medium

@ High level of audience engagement

@ Distribution and discoverability — potential
for viral marketing
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Our first video

Scientific Reports:

https://www.youtube.com/watch?
v=5cbJVCm66al&feature=plcp

Length: 1 min
Cost: £8,100

Description: Video designed to build brand
and explain the benefits of publishing
with us in a non-traditional way.
Published on June 25, 2012 on
YouTube, and embedded on Scientific
Reports homepage for a time.
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Digital and Social Promotion
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Results — what else we learned

@® Videos have longevity — received 5,000
views In first month; and 17,694 to date.

@® Emails that included the video generated
the highest click rates of the year.

@ Social engagement is higher than norm —
3% of Facebook viewers took action in the
form of a like, share, or comment.
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Our latest video

Scientific Data:

http://www.youtube.com/watch?v=hrHM3bUym3qg

Published on July 3, 2013
Length: 1 min 30 sec
Cost: £10,650

Description: Launching a new
online journal in 2014 — video
designed to educate and
inform potential authors about
the value of this product.
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Results

@ Posting video on Scientific Data FB page: average post
receives 200-400 views; video post received 8,520
views!

@® YouTube click-through results are comparable to
internal banner CTRs.

@® Seeding video on science news sites: guaranteed
number of views at reasonable cost ~ $.65/view.

@® Seeding increased total views by over 150%.

@® Specific mention of video in email subject line increased
open rates by 5%, and click-through rates by 40%!
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What’s next for us?

@ Video as disruptive advertisements —
embedded in banner ads.

@ Test video shorts as pre-roll to editorial
videos.

@ Test social videos — asking our audience
to participate.

@® Develop benchmarks, expand our metrics
for engagement to better determine ROI.

1 e o



Thank you

Sara Girard
s.girard@us.nature.com
www.nhature.com
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